2010 
NU P&C/AA&B

Commercial Agency Awards for Excellence

Entry rules

All information on the entry form must be completed. The supporting materials listed below must accompany each entry. Official rules are listed below. Please follow these rules carefully. In fairness to all entrants, exceptions will not be permitted. Completed entries are due July 1, 2010.
1. Entry form: All entries must be submitted using an official entry form. All information requested on the entry form must be provided, unless not applicable, in which case, write N/A. An incomplete form or a form providing misleading or false information will result in disqualification.

2. Eligibility: Entries must meet the following criteria:
a. An entrant must be an independent agency

b. An entrant must not be a 2009 Commercial Agency Award recipient.

c. Entries must be submitted on behalf of an agency principal.
3. Categories: The NU P&C/AA&B Commercial Agency Awards for Excellence recognizes an independent agency as the Commercial Insurance Agency of the Year; and independent agencies in the categories of Sales & Marketing, Customer Service, Technology & Operations and Recruitment & Training.
4. Supporting materials: To be complete, each entry must contain a company logo, photos, a sample proposal for a new or renewal commercial account and the entry form. All information must be submitted on 5 CDs or 5 flash drives. Materials submitted separately from the entry form will not be accepted. Submitted photos and other materials will not be returned.
5. Photos: Each entry must include high-resolution photos (300 DPI in TIFF, JPG or EPS) for magazine reproduction. Photos must include the agency’s logo and may include principals or producers mentioned in the entry form, the technology used in the agency, employee appreciation, etc.
6. Entry deadline: Entries must reach editorial offices by July 1, 2010. Mail completed entries to
National Underwriter/American Agent & Broker
33-41 Newark Street—Second Floor

Hoboken, N.J. 07030

Attention: Sam Friedman/Agent Award Program

7. Judging: All judging will be supervised and coordinated by members of the National Underwriter P&C and American Agent & Broker editorial staff in conjunction with industry leaders. Entries will be judged on criteria that includes:
a. Client relationships

b. Technology efficiency

c. Innovative solutions posed by sales challenges

d. Brand identity

e. Recruitment and training efforts.
f. Agency growth and development

8. Awards: Awards will be given to the Commercial Insurance Agency of the Year and to agencies who best exemplify Sales & Marketing, Customer Service, Technology & Operations and Recruitment & Training. Winning agencies will be featured in an Oct. 4 cover story of National Underwriter P&C and in the November issue of American Agent & Broker. A representative from each winning agency will be invited to participate in a NU P&C/AA&B roundtable discussion on “The Future of the Independent Agent” with highlights published in the Nov. 2 edition of NU P&C and in the December issue of AA&B. Agencies that submit winning projects also will receive a plaque and a congratulatory letter from the editors-in-chief of NU P&C and AA&B.
9. Nominations: Nominations from third parties are welcome to call NU P&C/AA&B’s attention to worthy candidates. To nominate a candidate, e-mail sfriedman@sbmedia.com (subject line: Agency Award Nomination), and describe in 500 words or less why the agency is worthy of consideration. Include details as to who to contact at the nominated agency. NU P&C/AA&B will contact the agency and ask the agency to consider entering. Third party nominations are not required to enter. Nominations must be received by May 15. Nominations do not count as an official entry.
10. Questions: Contact Sam Friedman at sfriedman@sbmedia.com.
